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Consumer education ia gradually becoming a responsibi l i ty  of the 
elemerrtary school. It has, in fac t ,  been going on f o r  a long time only 
under other namesr f o r  example, a s  health education, which shorn the 
importance of sui table  food, clothing, and shelter;  and as t h r i f t  edu- 
tion, which is concerned uith the careful w e  of l ~ t e r i a l s  and the  saving 
of money. Often consuner education is an important outcome of such activ- 
i t i e s  as playing atore, decorating a l ib ra ry  corner, making d o l l  clothes, 
or  some such similar act iv i ty ,  
In the intermediate grades children nay part ic ipate  in science 
experiments t h a t  r e l a t e  t o  the care of clothing, temperature of water to 
be used in washing certain fabrics,  types of soap best snited t o  washing 
needs, e f fec ts  of hot i m n s  on c e r h b m a t e r i a l s ,  and the  use of cleaning 
f lu ids  i n  making spots disappear. This unit of study can s ten  f ron visits 
to cleaning establishments or  t e x t i l e  mills. Similar trips t o  cobbler 
ahope with lessons on how t o  make shoes l a s t  longer could be nade, 
The moat essent ia l  part of consumer education concerns the  making 
of choices. It is up t o  the irdividual to plan and spend lrisely so as ta 
take care of himself and dependents in the most sat isfactory method. Choice 
making is taken up i n  the elementary school i n  t h a t  nearly a l l  of these 
children have something t o  do with buying and consuming. Nearly every pupil 
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has an allowance for  spending money. Then, too, the  amount of money h i s  
parents spend on him is something he controls. When purchases a r e  t o  b e  
made, there  i s  a tendency t o  ask t he  children i n  t he  family f o r  t h e i r  
opinions, whether they l i k e  a pa r t i cu l a r  suit of clothing, a cer ta in  bike, 
o r  one type of basketball.  The elementary school is  r e a l i s t i c  i n  t h a t  
saving, giving, and spending i s  an i n t eg ra l  pa r t  of t he  pupi l ' s  l i f e  and 
t h a t  the  pupi l  can spend, give, o r  save wisely o r  carelessly.  The wishes 
of school children a r e  generally taken in to  accomt  when t he  parents a r e  
buying clothing. The elementary teachers usual ly  talk t o  students about 
t h e i r  dress,  what can be done t o  improve it, how to  make clothes  wear longer, 
and the  s ignif icance of s ty le .  Idany times it is  eas ie r  f o r  the  teacher t o  
take a group of students on a f i e l d  t r i p  t o  a department s t o r e  t o  l e t  them 
see  what clothing ac tua l ly  costs.  I n  this way some children may s top  begging 
t h e i r  parents to buy them more clothes when they r ea l i ze  t h a t  they are taking 
too much of the  family budget. It is easy t o  see t h a t  suggestions on cow 
sumer education f r o m  the teacher could help the chi ldren t o  be b e t t e r  par- 
chasers i n  t he  clothing l ine .  
h4st schools today have cafeter ias .  The allowance t h a t  is assigned 
t o  each ch i ld  is  usual ly  taken f o r  lunches i n  the  school. Certainly t he re  
have been times when a c-hild did not  e a t  well  because h i s  allowance was too 
small, Or perhaps he wanted t o  buy something outside school and had fa 
save part of h i s  lunch money each day t o  r e a l i z e  his purchase. Kany tbes  
the  child needs only t o  sit d o n  with h i s  parents and explain t h e  problem 
t h a t  his allowance i s  too small o r  t h a t  ha needs a particular a r t i c l e ,  and 
h i s  parents would show h i m  t h a t  he must budget his money as wel l  a s  thep 
must budget the i r s .  Of course, too often, the chi ld  does not have a con- 
ception of values a t  all u n t i l  such a discussion takes place. There u i l l  
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a l so  be a chance for  learning the  value of money in tha t  t h e  chi ld  and his 
mother might decide which would be eas ie r  and cheaper f o r  him, to carry  h i s  
lunch o r  t o  e a t  a t  the  school cafeter ia .  
A t  the  present time, there  a r e  many contributions t h a t  need t o  be 
made t o  l ~ ~ r t h y  organizations. If the children can understand t h e  problems 
of crippled children, handicapped children, and the  m r k  of agencies such a s  
the  Community Chest, they a r e  l i k e l y  to contribute toys, money, o r  clothing 
t o  these agencies. They w i l l ,  a t  the  same time, l ea rn  t o  part with things 
t h a t  may be important t o  them and a l so  t o  r ea l i ze  t h a t  many children do not 
have as  much a s  they do. In  the  same regard, i f  children a r e  taught to give 
t o  these  agencies during t h e i r  elementary schooling, they w i l l  develop i n t o  
adul t s  who know the  f u l l  value of helping those who a r e  not a s  fortunate.  
hiany schools of today have c lasses  t h a t  earn money in some manner. 
This may be done by se l l i ng  cards, papers, o r  other  a r t i c l e s .  -fiben the c lasses  
do earn money it is  no more than f a i r  t h a t  they should decide what they s'nould 
buy f o r  t h e i r  classroom. I n  t ha t  way each &ild f e e l s  t h a t  he has made a 
contribution to hie  room and t h a t  he i s  personally "part-ownern of Lhat 
a r t i c l e .  Along t h i s  sane l i ne ,  school pr incipals  and supervisors should 
coneult children when the l i b r a ry  is  t o  pllrchase new books, when a new paint  
job is t o  be applied to the  room, o r  f i e n  new playground equipment is t o  be 
i n s t a l l e d  a t  the school. Certainly the  main purpose of such work is to im- 
prove the  school and a lso  t o  have the pupils take part  i n  such tasks. It 
will show them t h a t  things real&v cost much money, and t h a t  h e n  cer ta in  
purchases a r e  made too much rnonep is used and other  things w i l l  have t o  he 
eacrif iced u n t i l  a time when more money is available.  A s  an exam~le,  one 
echo01 on h n g  Island centered the elementary science i n s t ruc t i on  around the  
t e s t i n g  of consumer goods. As a result., ce r ta in  canned goods suggested as 
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being be t t e r  than others were chosen by t h e  ca fe t e r i a  s t a f f .  Similar t e s t s  
could be made on other aspects of school property. If school cur ta ins  were 
t o  be purchased, t e s t s  could be made on fabr ics ,  t h e i r  colorfastness,  beauty, 
and effectiveness t o  see  what brand of m t e r i a l s  could be used t o  bes t  suit 
t h e  needs of t h e  classroom. 
Sixth  graders a r e  curious as t o  why ce r t a in  brands and types of goods 
a r e  often offered f o r  s a l e  a t  a discount. Upon invest igat ion by some chil-  
dren and teachers i n  New York, it was found t h a t  these goods a r e  m u a l l y  dis- 
continued l i n e s  and a r e  slow moving a r t i c l e s  i n  the  stores.  After a tour 
of department s t o r e s  in t h e  capacity of buyers, the  chi ldren found t h a t  nany 
things must be considered before a f i n a l  pr ice  can be marked on an i t e m .  
Sixth  graders can very well work a year ' s  schedule around food, clothing, 
and shel ter .  With the  help of teacher and parents they can work out an 
e n t i r e  budget around meals a t  school, clothes, home buying, and  building. 1 
k statement of t h e  purposeswould s tem from one's conception of t he  
good l i f e .  There i s  a concern f o r  the  common welfare in a s o c i e t y  t h a t  is 
dynamic and improvable. I n  consumer education there  must be a philosomy of 
l i f e  t h a t  w i l l  help one i n  the  maw of decisions. This neans he rrill formu- 
l a t e  a soc i a l  philosophy a s  a point  of reference i n  d e t e r n i n b g  the  kinds of 
economic and governmental pract ices  h e w i l l  sponsor o r  o p p s e .  Sonsumers 
should m e e t  problems of buymanship and should be able  t o  manage money. But 
no man i s  a law to  himself. Individual welfare is bound up i n  t he  welfare of 
a l l .  Ye must be concerned with such matters a s  t h e  economic s t ruc tu re  of h i s  
environment and the r o l e  of government i n  the economy and i n  the individual ' s  
l i f e .  Therefore, t he  consumer education program should: 
l ~ a m o s  E. h'endenhall and ilenry Harap, Consumer Riucation, pp. 65-92, 
l!ew Yorkr 3. Aypleton-Centurp b., 194.3. 
1. Enable the  individual student t o  develop standards and values t ha t  
w i l l  help him understand and l i v e  the  democratic way of l i f e .  
2. Assure the  acquis i t ion by students of information, skills, and 
prac t ica l  competencies, pa r t i cu l a r ly  in buymanship, u t i l i z a t i o n ,  
and budgeting. 
3. Equip students t o  study, plan, and ac t  t o  improve the  s o c i a l  and 
economic mechanisms upon which our l i v e s  depend.l 
The needs f o r  consumer education could be be t t e r  met i n  a curriculum 
organized about fundamental human concerns a s  centers. The majori ty of 
schools w i l l  meet t h i s  problem through t h e i r  courses of study. The c r i t e r i a  
f o r  good consumer education are:  
1. Consumer education should be continuous throughout the  schooling 
of t h e  student. Recurrence of consumer learnings i s  more des i rab le  
than concentration of a l l  consumer learning a t  any par t icu la r  grade 
level .  
2. Consumer education should be planned a s  a part of the  b t a l  school 
program. This i s  preferable t o  the unplanned occurrence of con- 
sumer education in i so l a t i on  i n  various f i e l d s  and on various levels .  
3. A consumer education program should include t he  purposes of con- 
sumer education i n  inter-relat ionship.  This is preferable to a 
fragmentary o r  unbalanced approach i n  which one aspect  of t he  frame- 
work of one purpose i s  developed and others a r e  minimized. 
k .  A consumer education program should include both pervasive learnings 
and organized l e a n i n g  experiences. It i s  good t o  use a l l  o p p r -  
t u n i t i e s  fo r  pervasive learning. It is a l so  desi rable  to pull. 
together student understandings through experience i n  which teachers 
-an- of various subjects  and f i e l d s  work cooperatively to enhance m, 
ings . 
5. knsumer education involves no sequence of experiences yet dis- 
covered which must be followed by all students i n  all schools. 
Individual differences among l o c a l i t i e s ,  c o m i t i e s ,  schools, and 
s tudents  must be recognized and respected. Obviously, learning 
should be compatible with maturation. 
6. Consumer education should u t i l i z e  a wide va r i e ty  of tedmiques.  
These include use of pamphlets, books, individual  researcn, wm- 
munity u t i l i z a t i on ,  and guidance. 
'~onsumer Education and the  Social  Studies. A R e ~ o r t  Prepared by 
the  National Council l o r  t h e  5oc ia l  atudLes, y. 5.  i'iasniryton, D.J.: 
Consumer mucation Study, 1945. 
Consumer education lends i t s e l f  t o  f u l l  u t i l i z a t i o n  of t h e  
immediate environment. Ready-made learning s i t ua t i ons  a r e  found 
i n  lunchrooms, school gardens, c lass  purchases, chi ldren I s  games, 
s o c i a l  events, a d  school ac t i v i t i e s .  
Consumer education involves a two-way passage between school and 
community, Students go out  from schools f o r  s o c i a l  t rave l ,  
interviews, community par t ic ipa t ion  and action. Community people 
come into schools f o r  lectures ,  demonstrations, and other  purposes. 
Consumer education lends i t s e l f  t o  l i b e r a l  uses of r ea l i a .  More 
than most f i e ld s ,  consumer education involves seeing, handling, 
hearing, a l l  of which give r e a l i t y  and memorability t o  learning 
experiences. To a l a rge  degree t h e  r e a l i a  used should be drawn 
from the  s tuden t s t  immediate environment, 
Consumer education should be f a i r ,  objective, and impartial ,  It 
should, t o  be sure,  seek unequivocally f o r  democratic values and 
the  welfare of consumers who a r e  a l l  t he  people, and whose sa t i s -  
fac t ions  are the  ult imate goal of a l l  our economic mechanisms. 
But it should, a t  the  same time, recognize t h a t  some of the  pro- 
posals advanced i n  t he  name of consumer welfare a r e  t he  proposals 
of a minority, a fact ion,  Such matters deserve precisely  the  same 
treatment which t h e  schools have evolved f o r  controvers ia l  issues3 
i n  general, calm, object ive  presentation of t h e  proposals, i ssues ,  
and evidence, with no o f f i c i a l  pressure upon t h e  s t d e n t ' s  c o w  
clusions .l 
The airs and objectives of consumer education are: 
To establ ish  a philosophy of good living based upon p p e r  d u e s .  
To acquire a knowledge of a r a i l ab l e  goods and services  andmethods 
of se lect ion.  
To plan f o r  t h e  proper use of t h e ,  energg, and money, 
To r e a l l e e  t h e  effectiveness of consumer ac t i on  through the  use 
of t h e  consumer dol lar .  
To acquire a hawledge of organization, operation, and functions 
of production, d i s t r ibu t ion ,  and merchandising. 
To ga in  a howledge of t h e  l a w s  of pr ice  making. 
To develop an irr ternational a t t i t ude ,  
To r e a l i z e  t he  kinda, purposes, and s o c i a l  advantage of taxation. 
9. To appreciate the aid and protection given t o  the consumer by 
the  goverwent and t o  rea l ize  the ef fec t  of public opinion on 
future legislation. 
10, To develop an awareness of the  consumer aid afforded by private 
agencies and t h e  value of t h e i r  seals of approval.l 
I n  order tha t  consumer education can be thought of a s  belonging to 
s ix th  graders, l e t  us follow one through an ordinary day and see what con- 
sumer products he uses. F i r s t  of a l l ,  the alarm clock rings. &ediately 
he has consumed what the clock represents, materials in the clock and people 
t h a t  make clocks. He has t o  leave his bed. This was made by people who 
picked cotton i n  the  South, The blankets had to be sheared as wool from 
sheep, then woven by other people. After ar is ing,  he had a 'bath,  where 
again he consumed soap t h a t  was manufactured i n  different  parts of t h e  
country, ks he dressed, he consumed the services of peo'ple rho make a l l  
of his clothing. A t  breakfast, he consumed orange juice from the orange 
gmns i n  d i f ferent  sections of the United States. His dad took him to 
rchool in  tbe family automobile, iiere again an assembly l i n e  of workers 
contributed t h e i r  rork to be consumed by the  passengers in the  car. Once 
a t  school, he opened h i s  desk ard used books into which had gone paper, 
print,  and many hours of rork, During the day a t  school he had to go to 
the  dent is t .  There he consumed the materials t h a t  are used in prepring 
alld f i l l i n g  h i s  teeth. After school he r e n t  home, consumed foods a t  supper, 
and then went to a show. There again he consumed the services and works of 
many people. Back a t  home again he consumed shampoo t o  wash his hair. Then 
he turned on the l i g h t  to go upatairs i n  his home. This home was made of 
such consumer a r t i c l e s  as cement, mod, paint, metal, a d  other materials, 
l~aymond T. Kennedy, nConstmcr Education - Aims mi- Objectives, 
Journal of Business klucation, MV ( ~ a y ,  1950), 15-18. 
Consumer education follows t h i s  s b t h  grader through every day of his l i f e .  
Of course, many of t h e  people are not good consumers. There is Mr. 
Style, who has to buy a new car when his old one is only one year old; Mrs. 
Buylots, who has no sa les  resis tance and buys whatever is put before her; 
James Hoarder, who wants $20,000 so  he makes h i s  m e  s b p  and deprive her- 
s e l f  of necessit ies;  Harry Hobby, who spent so much on h i s  hobby of pho- 
tography t h a t  he had M, money fo r  lunch; and ILlr. ard Mrs. Newlyred, rho 
purchased so much on t h e  installment plan tha t  they could not meet the pay- 
ments a s  they came due. 
Good ru les  t o  follow i n  shopping are:  
1, Alwap read t h e  labels,  
2. Trade a t  r e l i ab le  dealers. 
3, Ask the salesperson plenty of questions. 
4. Buy by known brands. 
5 .  Read ard keep the guarantee t h a t  goes ~ 5 t h  an a r t i c l e .  
6 ,  wBargainaw should be bought cautiously, 
7, It is most economical t o  buy In quantity a d  buy packged ar 
canned goods i n  large containers. 
8, Take advantage of honest to goodness sales.  
9.  In  choosing between quality and appearance, choose qual i ty  every 
t h e .  
10. !l'hink how long it took you t o  earn the dollar yo.. spends1 
A s  can be seen, there is a d i r ec t  need f o r  consumer duca t ion  in the  
elementary school, Therefore, it is suggested there be a program of constmer 
education fo r  boys and girls  i n  t h a t  age group. It is the bel ief  t h a t  there  
h u t h  Barry, The Xias Consumer, p. 9. Evanston, Ill., Row b t e r s o n  
& Co., 191r2. 
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w i l l  be a decided return from the course. Children w i l l  better themselves 
a t  the present time and continue t o  make better consumer cit izens as years 
go by. What is  learned now i n  regard to buying a pencil w i l l  carry over t o  
buying a house, insurance, or a car in years t o  come. I t  i s  a program that 
w i l l  build for the future. 
DESIRED OUTCOMES 
With each of the'understandings, a t t i tudes ,  and skills there  is 
a desi red outcome fo r  those people involved. Understanding is an i n t e l -  
l e c t u a l  response t o  a problem, while a t t i t u d e s  a r e  emotional reswnses ,  
Each of these problems needs t o  be solved f o r  t h e  'betterment of t h e  
individual  and the  group. 
S k i l l s  a r e  expressed under several  headings t o  show what should 
be an-outcome of a uni t  of study such a s  t h i s .  S k i l l s  include o r a l a n d  
wr i t t en  expression, and reading and soc i a l  skills. Under each of these  
headings there  w i l l  be a l i s t  of a c t i v i t i e s  t ha t  can be used as a basis 
o r  a s  a goal i n  each uni t .  
Understandings 
1. There i s  a dif ference in the  qua l i ty  of a r t i c l e s  purchased. 
2. There must be a wise choice i n  buying anything. 
3. Everything we buy w i l l  a f f e c t  us i n  some manner, 
. Some items l i s t e d  a t  a s t o r e  a s  "bargainsn a r e  really i n f e r i o r  
mater ia l  o r  quality. 
5 .  Products purchased by parents a r e  going to have a d i r e c t  bearing 
on the  children, whether it means a smaller  allowance or  l e s s  
luxuries.  
6. Price is  not the only thing t o  consider in b ~ d n g  products. 
7. Wise use of money ac tua l ly  pays dividends in  tne  long run. 
8. "ffoney doesn I t  grow on t rees .  " 
9. mise se lec t ion  of food i n  cafe te r ias  i n  schools i s  f o r  heal th  
and body building, 
10. Children i n  elementary school a s  well  as  o lder  people a re  a l l  
concerned with consumer education. 
11. Labels a r e  important i n  buying. 
12. Established dealers  a r e  l i k e l y  t o  give much more s a t i s f ac to ry  
senr ice  than some dea le r  you know very l i t t l e  about. 
U. Known brands a r e  be t te r .  
Salespersons a r e  enployed t o  help you. 
15. The government s e t s  up laws and pr ices  t h a t  w i l l  help t he  consumer. 
Atti tudes 
1, We have t o  l i s t e n  t o  t he  ideas and opinions of others. This 
doesn I t  mean, however, t ha t  we should l i s t e n  t o  t h e  person as 
such, but t o  the  ideas he gives. 
2, In  order t o  ge t  along in a cocsumer world there  must be cooperation. 
3. We should improve the  standard of living throughout t he  world, 
&. Ye should be f r iend ly  and helpful  t o  other  people. 
5. We should f s e l  t ha t  most peo?le need help  in t h e i r  consumer &oices. 
5. \:'e should s t r i v e  a s  young people t o  learn how best  t o  s e l e c t  so  
our adul t  l i f e  m i l l  be ea s i e r  and r icher.  
S k i l l s  
Language S k i l l s ,  Oral &pression 
1. Conversing with individuals. 
2. Sharing personal experiences with the  group. 
3. Contributing ideas fo r  group ac t iv i ty .  
&. Increasing the  vocabulary. 
5. Talking i n  a natural  easy manner. 
6. Correcting common errors.  
7. Talking i n  complete sentences, 
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8. Selecting appropriate mater ia l  f o r  o r a l  t a m .  
9. Keeping on the subject ,  
10. Viking a repor t  with t he  use of notes. 
11. Improving i n  correct  usage of words. 
1 2 .  Speaking c l ea r ly  when facing an audience. 
13. Giving a good o r a l  report .  
4. Organizing t he  ideas around a cen t r a l  theme. 
Written Ekpression 
1. Developing readiness f o r  wr i t t en  expression by pa r t i c ipa t i on  in 
a c t i v i t i e s  t h a t  s t imulate  i n t e r e s t  in and c rea te  a need f o r  
m i t t e n  work. 
2. Using name as  mark of ownership on niaterials, 
3. Learning t o  wr i t e  words fo r  labels .  
& Using l abe l s  i n  exhibits .  
5. Learning to m i t e ,  
6. Using uriting i n  reading a c t i v i t i e s  o r  i n  s o c i a l  s t ud i e s  to 
record a c t i v i t i e s .  
7. Learning to m i t e  sentences. 
8. Learning t,o s p e l l  cor rec t ly ,  
9 .  Learning t o  use simple marks of punctuation. 
10. Improving l e g i b i l i t y  of writing. 
11, Using simple grammatical forns  cor rec t ly  i n  rrritter! sentences. 
12. Learning to w r i t s  a paragraph. 
. Choosing i n t e r e s t i ng  beginning sentences. 
1 Choosing good end* sentences. 
15. Taking notes and makhg a simple out l ine .  
16. Writing compositions i n  r e l a t ed  paragraphs. 
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Reading S k i l l s  
Finding answers t o  questions. 
Following direct ions .  
Using t h e  t ab l e  of contents, 
Using t h e  dict ionary.  
Using an index. 
Using encyclopedias. 
SkinrmFng mate r ia l  to lea rn  whether it i s  usefu l  i n  t h e  study of 
a problem. 
Finding important f a c t o r s  f o r  a repor t ,  
Comparing sources f o r  authent ic i ty .  
Selecting per t inen t  mater ia l  from severa l  sources. 
Social  Skills 
Listening effect ively .  
Asking questions i n t e l l i gen t l y .  
Bringing information t h a t  adds t o  group study. 
Sharing ideas and mater ia ls ,  
%orking with small  groups upon a project. 
Acting as a leader  of a group. 
Bein& to l e r an t  of o the r ' s  opinions. 
Appreciating o the r ' s  successes. 
Beginning work on time. 
Eeing prompt with contributions. 
Developing confidence i n  a b i l i t y  to do things,  
Sticking t o  a problem u n t i l  it is solved; b a piece o f u o r k  
u n t i l  it i s  finished. 
Planning and carrying the plan to a successful  endml 
l ~ a n c o u v e r  Public Schools, The Socia l  Gtudies i n  t h e  Elementary 
School, pp. 23-25. Vancouver, \'iashinb:ton: Dep r tnen t  o i  ~ .5uca t : -~ r ,  l'i?. 
CHAPTER I11 
INITIATORY ACTIVITIES 
It is necessary to i n t e r e s t  pupils in the elementary school in 
consmner education. Many of the  pupils have no idea o r  concept a s  to 
w h a t  the  term means. It i s  necessary t o  awaken in  the  pupil an understand- 
ing of consumer education t h a t  lrill d i rec t ly  concern him. 
The m e r e s t  of t h e  pupil can be aroused through the  use of books, 
s tor ies ,  games, pictures, discussions, audio-visual materials, and excur- 
sions. Through these devices the teacher can introduce wise buying a d  
savlng, how and what t o  look f o r  in buying a r t i c l e s ,  cooperatives i n  t h e  
elementary school, and other f ie lda of in t e res t  particular to the  student, 
The teacher would also be able t o  use television, radio, and the  l ib ra ry  
a8 a ids  t o  information. As these pupiLs are being molded into future 
ci t izens,  t h e i r  training nor concerning consumer affairs w i l l  send them 
in to  adulthood ~ E I  wise consumers and buyers. 
h e r e  a r e  many phases t o  consumer education i n  the  elementary grades 
80 i n i t i a t o r y  ac t iv i t i e s  have been suggested f o r  several of these phases, 
A, In i t i a to ry  a c t i v i t i e s  corcernhg grocery i t e a s r  
1. Make a place on the bul le t in  board f o r  sa le  bills from grocery 
etores, Compare weights and prices on similar ar t ic les .  Put 
a big heading on the  board such as "Grocery Itemsn and then 
put questions on a piece of paper on the  board. These questions 
could awaken i n t e res t  in the grocery problem with such thought 
provoking questiona as  "How doea t h e  grocery s to re  get all of 
the p r o d ~ c t a ? ~  
2, Place t he  following books on the  reading table :  
a, Public Affai rs  Pamphlets - Read Your Labels, Vitamins 
f o r  Health, Freedom from Want, This Problem of  Food, 
These Public Affai rs  Pamphlets can be obtained from 
Public Affairs Committee, Inc., 22 East 38th St., 
New York 16. N. Y. 
Household ~ i n a n c e  Cormration Booklets - Soar, and Other 
* 
Detergents, Your Shopping Dollar, Your Food Dollar, 
Dairy Products, Processed Fresh 
F ru i t s  and Vegetables, Xeat, Fish, Poultry, and Eggs. 
These booklets can be obtained from ~ousehold  Zinance 
Corporation, 919 North Michigan kve., Chicago, Ill. 
c. Consumer Education Study Booklets - Using Standards and 
Labels, Effective shop pin^. 
d. II. h. Department of Agriculture - Pamphlets on meats, 
f r u i t s ,  vegetables, and lunches. 
e, National Consumer Retai l  Council Booklets - Shopping f o r  
School Lunches. 
f .  Gouncil on Foods of t he  American Medical Association 
g. National W e a u  of Standards 
h. Food and Drug Administration 
The l a s t  t h r ee  mentioned a r e  agencies t h a t  rill help t he  
consumer with h i s  se lec t ion  of food products. They w i l l  
crea te  an awareness of nu t r i t i ous  foods. 
Fi lmstr ips  t o  be shown: 
a. "Spending Your Food Dollarsn- Basic pr inciples  of bqdng, 
cooking, and s to r ing  food, 25 minutes. Black and ~ i t e .  
b. "Buying Processed Foodsn - fiow t o  buy f lours ,  cereals ,  
carned, frozen, and dr ied foods. 1 2  minutes. Color. 
c; nEuying Dairy ?roducts, Fats,  and Oilsw - Describes forms 
and q u a l i t i e s ,  and shows how to c u t  costs.  12 minutes, 
Solor. 
d. 9-g Peats, Fish, Poultry, and Eggsn - Iden t i f i e s  cuts 
and forms. Discusses qua l i t y  charac te r i s t i cs .  15 minutes. 
Color. 
e. "Buyinp; Fruits and Vegetablesn - Eh~has izes  quality f a c t o r s  
i n  f r u i t s  and vegetables. 15 minutes. Color. 
These f i lms t r i p s  can be loaned f r e e  f o r  one week, o r  can be 
purchased a t  F4.00 each f o r  black and white and .%.rX) each for 
color. The lists can be obtained from the  Zousenold Finance 
Corporation, 919 North t'ichigan Ave., Chicago ll, Ill. 
After seeing these  f i lms t r i p s  t he re  should be a discussion 
period. Each pup i l  would be required t o  wr i t e  down o r  ask 
questions he feels were not answered i n  his m i n d .  These questions 
should be wr i t t en  down and put on a b u l l e t i n  board. 'his could 
lead t o  a corn i t t ee  t h a t  might wr i t e  ou t  t he  answers o r  they 
could discuss a l l  of t h e  questions in class.  
4. Have chi ldren bring pictures  and s t o r i e s  of buying foods and 
preservirqc: them. :iave discussions t o  show t h e  pupils  t h a t  they 
should r e a l i z e  the importance of preserving food. 
B. In i t ia tory  a c t i v i t i e s  for select ing c lo th ing  
1. Bring s a l e  b i l l s  from departmerrt s tores  t o  put on t h e  bul le t in  
board. Point out prices on the  same a r t i c l e s  from di f ferent  
stores. 
2. Have a discussion t o  lead children t o  see the importance of 
knowing quality and price before buying a r t i c l e s  from department 
s tores  . 
3.  Go on an excursion t o  a department s tare .  Let the class  ask 
questions of the  manager or of the  clerks t o  f ind out information 
about the department s t o r e  a d  i t s  problems. This w i l l  lead them 
t o  see t h a t  there is muchwork i n  get t ing products to the con- 
sumer. 
4. Locate on a map where a r t i c l e s  are manufactured and where the raw 
' products come from. An example would be tha t  wool comes from the 
sheep countries i n  the West. The wool is sent  to clothing manu- 
facturers  i n  Denver o r  San Francisco. The finished product i s  
then sent  t o  the department s tores ,  
5 -  Bcplain t o  the pupils tha t  some products t h a t  are produced with 
flaws in them a re  cal led Many times these a r t i c l e s  
can be purchased f o r  l e s s  even though the qual i ty  is nearly t h e  
same a s  the best a r t i c l e ,  
6 ,  Place these publications on the  reading table: 
a. Public Affairs Pamphlets - How We Spend Our Monez, 
599 of Your 
b. r:ousenold ! inance Corporation Pamphlets - Your Clothing 
Dollar, Fabrics, Shoes. 
-
c. . at~onal hnsumer Eetai l  Council Booklets - Keys to Wise 
ku.nF: of Raincoats, Ke,vs b Uise Buying of foio Snir ts ,  
I.eys t o  Nise ,-u-ving of S:loes, Shopling f o r  Scnool Luncnes. 
- d. : ~ ~ ~ t e r  Fdbrics Yesting Eureau - =ooklets on t e s t s  t o  
ident ify fabrics.  
e. Sears, Roebuck G Co., Montgomery Ward & Co., Marshall 
r i e l d  :i Go. - Booklets on t e s t ing  fabrics. 
f .  ki t ional  Retail  Dry Goods Association 
i. i .-:rent Is ar;azine 
,J1 have b w k l e t s  on test ing fabrics .  
7. Filmstrips t o  be shown: 
a. "mat  is Our S,:opping Score?" - hphasizes techniques of 
bu,ving and shows how t o  become a skilLftiL shopper. 10 
minutes. Black and white, 
b. nDreseing Well is  a Gamen - Shows how t o  plan, buy, ard care 
f o r  clotnes ta achieve a sat isfactory wardrobe for  t he  f m i l y ,  
18  minutes. Black and white. 
'Ihese f i l m t r i p s  can be obtained from the Wousehold Finance 
Corpration. They can be loaned f r e e  for one reek, or can be 
purchased a t  Q.00 for  black and white and rb.00 f o r  color, 
C, I n i t i a t o r y  a c t i v i t i e s  f o r  home appliances and fu rn i tu r e  selection: 
1. Bring s a l e  b i l l s  from newspapers that concern the home and making 
it a more comfortable place to l ive .  Put these  on t he  b u l l e t i n  
board t o  show pupils  how much dif ference t he re  is i n  t h e  p r i ce  o f  
a r t i c l e s  t h a t  a r e  l i s t e d  a s  containing the  same values, Lead 
chi ldren t o  see t h a t  a home can be comfortable without spending a 
l o t  of money on it, 
2, V i s i t  an appliance s t o r e  o r  heating s t o r e  and l e t  the children 
ask questions of the personnel t h e r e  concerning t h e i r  products, 
This w i l l  l e ad  chi ldren t o  see how many people a r e  required t o  
help make t h e  home beaut i fu l  and l ivable .  
3. Lead chi ldren to see t h a t  t he  raw mater ia ls  come from many 
d i f f e r en t  places. Also lead them t o  s ee  t h a t  t h e  final products 
require  many hours of work. This could lead t o  a commitbe t h a t  
m u l d  f i n d  ou t  how many hours of work a r e  necessary in making a 
t a b l e  or chair .  
4. Put t h e  following books and pamphlets on t he  reading t a b l e  : 
a. The American Legion Magazine, "The ABC1s of Appkance Buying," 
January, 1953. 
b. ~onsumir  mucat ion study - Managing your Money. 
c. Public Affairs Parn~hlets - b a n  Sharks and Tneir Victims. - - - -  - - &~ - -  - - - ~- 
How Money Works, Installment fiuying - Pros and Cons, homes 
to Live In, Gyps and Swindles, 
d. American Gas Association - his tory  and Story  of Gas, 
A good s t o r y  with  good i l l u s t r a t i o n s .  
e. Household Finance Cor~ora t i on  Pam~hlets  - Your Budnet. 
For Homemakers, Home &nishings,'The She l te r  Doll&,' 
nome  eatin in^;, 
f .  Good Eouse~oeping I n s t i t u t e  - Booklets on h m  t o  keep t h e  
home more cornfor table.  
5 ,  Filmstrips t o  be shown: 
"How Does She Do I t ? "  - Clean a re f r igera tor ,  an i l l u s t r a t i o n  
of time and motion-saving techniques, 22 minutes. Elack and 
white. 
This f i l m s t r i p  can be obtained from )iousehold Finance 
Corporation f o r  3.00. If it is desired f o r  only one week 
it can be obtained f r e e  of charge. 
D. I n i t i a t o r y  a c t i v i t i e s  concerning borrowing and saving t 
1. Lead children t o  s ee  what borro-rring mney o r  buying on c r e d i t  
involves. Save them bring c l ippings  f o r  t h e  b u l l e t i n  board 
t e l l i n g  about c r ed i t  mans and cooperatives i n  other  places. 
Introduce buying on the  ins ta l lment  plan. Should the  purchase 
be made and save the  money f o r  it l a t e r ,  o r  should the  money 
be saved before t h e  purchase is made, a= should t h e  money be 
borrowed from a loan company, a bank, o r  a c r e d i t  union. i-'ars 
chi ldren decide i f  a credit union would be valuable i n  school, 
2. Introduce l F f e  insurance ae a means or  method of saving, Bring 
up t h a t  t h i s  type of saving and any other t y p  is t o  be used i n  
l a t e r  l i f e  f o r  a home, business, or an investment. Have an 
insurance man come in and t e l l  t h e  c lass  how they might s t a d  
a savings program through insurance. 
3. Show t h e  following f i lms t r ips :  
a. l1bIrs. Consumer Considers Creditn - A simple, forceful  
explanation of consumer c red i t ,  charge accounts, instal lment 
buying and borrowing. 32 minutes. Black and white. 
b. "Budgeting f o r  Better  I;ivingn - Dramatization of a t yp i ca l  
family's problems i n  developing a budget, and how to solve 
them. 25 minutes. Black and white. 
These f i lms t r i p s  can be obtained from Household Finance 
Corporation f r e e  of charge f o r  one week. They may be purchased 
f o r  $4.00 each. 
4. Put the following books and pamphlets on t he  reading tab le  : 
a. Consumer Education Study - U s i n g  Consumer Credit, Consumer 
Education i n  Your School - Teacher iiandbook, Investing in 
Yourself, Time on Your ~ ~ d s  - Choosing and Using liecreation, 
Xanaging Your Koney. 
b. Iublic M f a i r s  Pamphlets - Cooperatives i n  t he  United Sta tes ,  
Loan Sharks and Their Victims, Credit Unions, Credit for 
Consumers, how t o  buy Life Insurance, Jobs and aecur i ty  f o r  
Tomorrow. 
c, iiousenold Finance Cormration Pamnhlets - Your Budaet. - -~ 
~ - c -  - -  ~ - - A ~  ~- - .  
The ~ e c r e a t i o n  Dollar, Children Is Spending, Playtnings . 
d. Cooperative League of t he  U.S.A. - Formation of co- 
operatives. 
e. Winnetka, I U n o i s  Schools - F o m t i o n  of cooperatives and 
c r e d i t  unions. 
E. Initiatorg a c t i v i t i e s  fo r  hea l th  and saPety and plans f o r  meeting 
unusual expenses due to i l l n e s s  o r  accidents: 
1. dave an insurance salesman come into t h e  class and t e l l  the 
children how heal th  and accident insurance is h.portant in 
t h e i r  l ives .  The teacher can follow up with s a f e ty  at home, 
s a f e ty  a t  play, and sa fe ty  a t  other times. 'Have t h e  children 
l i s t  s a f e ty  ru l e s  to be placed on the  b n l l e t i n  board. 
2. Put t h e  following books and pglaphlets on t he  reading table :  
a. Publlc Affalrs Pamphlets - Who Can Afford Health?, Jobs and 
Security f o r  Tomorror, The a tory  of 51ue Lkoss. 
b. Eousehold Finance Corporation - Your Bealth hllar. 
c. Consumer Education Study - Eiuying Insurance. 
d. The following booklets on s a f e ty  are avai lable :  
1 )  Safety i n  Six Zasy Zsssons by hed i;. Dearborn, Res iden t ,  
riational Safety iouncil ,  20 k r t h  Wacker Drive, Chicago 6, 
Ill., 1949. 
2 )  Home, the  Most Dangerous Place i n  America and Bic am l e  ;n,ety biz, Aetna i i f e  Insurance dompny, Hartlo,-, mnn. 
3) rl. i.'ormuln i ~ r  Jhi ld  Sat'ety, b!etropoEtan W e  Insurance 
LomFany, hew l'ork <it?. 
k )  Let Is Play Safe, Seiberling h b b e r  Co., Akron, Ohio, 
5 )  Childrents Fire  Prevention Lessons - A booklet about fire 
prevention tha t  can be colored. National Retai ler  '8 
Mutual Insurance Go,, Kemper Insurance Building, 
Chicago 6, Ill. 
3. Make children aware of the  f a c t  t h a t  health and insurance go 
together, 
In t h i s  chapter a few of the  reading b o o b  might be too d i f f i c u l t  
f o r  some of the pupils. It is the duty of the teacher t o  see tha t  the 
material  is made available t o  these pupils in some form. Perhaps the 
teacher will have someone read the pamphlet to the  class or  have them make 
a report  on it, 
In i t i a to ry  a c t i v i t i e s  are those a c t i v i t i e s  tha t  rill develop an 
in te res t  or awareness of the problems of our da i ly  living. The supplementary 
materials such a s  books and audio-visual materials t h a t  a re  used are  to be 
used as nleadingR to motivation and arousing o f  interest .  
PROBLEMS 
Out of the  interest-arousing a c t i v i t i e s  i n  Chapter I11 there  rill 
be questions, topics,  and problems t h a t  rill develop. Most of these questions 
w i l l  be rea l ,  meaningfnl, and s igni f icant  i n  the  l ives  of the  children in 
f i f t h  and s m h  grades. Each problem t h a t  a r i se s  w i l l  have t o  be answered 
through some means i n  the classroom. 
Folloring are  same of the questions: 
General Questions 
Do "special salesw r e a l l y  save money? 
Doe8 b m n g  i n  quantity mean a saving af money? 
Does the  b r a d  make any difference i n  is purchased? 
Does it have to be a well-known brand? 
W i l l  the contents be in fe r io r  if the b r a d  i s n ' t  wel l  known? 
Is a cer tain brand name a guarantee of good quality? 
What price should be paid? 
Does cheapest p i c e  always mean more f o r  your money? 
Are higher jriced a r t i c l e s  always be t te r?  
l a  it actual ly  cheaper or  a saving of money to  buy a r t i c l e s  t h a t  
a r e  higher priced but a l s o  mare substant ial?  
Have a l l  t h e  facts  about the a r t i c l e  been told? 
Have t h e  fact8 been told by a prejudiced p r s o n ?  
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13. Is it necessary t o  have the correct information? 
I&. I f  a l l  the information to ld  is correct,  should we close our eyes 
and ears  t o  other a r t i c l e s  of the  same quality? 
15. Will the a r t i c l e  be used when needed? 
16. W i l l  t he  a r t i c l e  be used where needed? 
17, W i l l  a subs t i tu te  a r t i c l e  be used? 
18. W i l l  t he  a r t i c l e  be purchased no matter what t h e  price? 
19. If a rugged type a r t i c l e  is t o  be purchased, w i l l .  s ty le  enter 
i n to  the  question? 
20, Is the a r t i c l e  guaranteed? 
21. What does the guarantee say? 
22. Does the guarantee guarantee what you want? 
23. Is the guarantee wri t ten down? 
24. Has the guarantee been read thoroughly? 
25. Where will my money buy what is ranted? 
26. Can the same th- be bought fo r  l e s s  somewhere else? 
27. Is the product bought long las t ing  and substant ial?  
28. Hill the  product bought f o r  l e s s  mean just as good se-ce? 
29. Uhen is the  best time t o  do shopping? 
Food Questions 
1. Should f resh  fruits and vegetables be purchased in quantity? 
2, Are there nseasonsn fo r  cer tain types of produce? 
3 What loca l i t i e s  do fresh fruits and vegetables come from in 
the winter? 
4. Are %ale b i l l s H  important when preparing to do the  grocery 
shopping? 
Clothhg Questions ' 
1. W i l l  the s ty le  be pleasing to t h e  eye? 
2. Viill the  s ty le  be popular f o r  some time? 
3. W i l l  the  s ty le  be comfortable t o  the  wearer? 
4. Do cer ta in  s ty les  cos t  more? 
5. Is the s t y l e  wanted sui table  f o r  t h e  purpose f o r  uhich you 
intend t o  use i t ?  
Borrowing and Savings Questions 
1. Should the money be borrowed from a bank or  loan company? 
2. Should the money be borrowed from a credi t  union? 
3. If these agencies won't lend t h e  money, should it be borrowed 
from a loan shark? 
4. Is the a r t i c l e  t o  be purchased worth the  elctra amount it would 
cost if the  money has t o  be borrowed? 
5. How w i l l .  an insurance program help save money? 
6 .  Will a c red i t  union or cooperative be of any help in saving money? 
7. Should a person be deprived of necessit ies i n  order t o  save? 
Health and Safety Questions 
1. I8 health and accident insurance h p o r t a n t ?  
2. How can safety be emphasized more? 
3 W i l l  sa fe ty  mean a savings t o  me and m y  family? 
After the children have asked these and other questions, t h q  w i l l  
see t h a t  these problems a r e  significant,  meaningful, and real in t h e b  lives. 
Close examination of a l l  of the problems and questions will help t o  make 
the  children r i s e r  and happier consumers. 
CHAPTER v 
DEVELOFU3iTA.L A C T I V I T I E S  
D r i l l  
I n  every sub jec t  Fn t h e  elementary curriculum t h e r e  is a need for 
f u r t h e r  study. The trouble, however, i s  t h a t  many of t h e  chi ldren do  not 
use t h e i r  ti- t o  bes t  advantage. It is too  hard f o r  sow t o  pick ou t  
t h e  main thought and then t o  evaluate. They do not d e r s t a n d  how to use 
reference books or  how t o  save time by looking up main words o r  key words. 
With a constant assignment to  use t he  books t h a t  requires  t he  chi ldren to 
look up the main thought i n  a paragraph, it makes them use the reference 
books in the library and shows them how t o  evaluate what they have read; 
thna, t he  chi ldren rill become be t t e r  readers and s t d e n t s .  
1. Stucly and fFnd free mater ia l  ard books t h a t  can be obtained 
about rec rea t ion  a c t i v i t i e s  on pp. 98-122 i n  7Yme On Your ihnds, 
Consumer Education Study Books, Consumer Education atudy, 
1201  16th St .  NOW., Washington 6, D.C. 
2. Read Loan Sharks and Their Victims, PubUc Affairs Pamphlets. 
3. Read Gyps and M e s ,  PublAc Affai rs  Pamphlet I%. 109. 
4. Have the c l a s s  read and discuss  Money Management, Children's 
Spendinp., Houeehold Finance Corporation. 
5.  Have report8  made by pupils t o  s k u  how they could help  t h e i r  
family care f o r  p lay thhgs .  Use and Care of Plapthings, Bet ter  
Bupmanship Pamphlet, Household Yinance Corpra t ion .  
6. Look up the follolring words and use them i n  sentences2 
consumer borrow swindle 
products management loan 
c r e d i t  union RBP f inance 
Presentation 
Present inf omation o ra l ly  from the f olloming books and pamphlets : 
1. Gyps and Swindles, Loan Sharks and Their Victims, How We Spend Our 
Aloney. Public Af'f a i r s  Pamphlets. 
2. The Recreation Dollar, Children's Spending, Shoes, Playthings, 
Household Finance Corporation Pamphlets. 
3. Time on Your Hands - Choosing and Using Recreation. Consumer 
Education Series Pamphlets. 
4. Show the class  information and pictures t h a t  mill stimulate them 
concerning credi t  unions and cooperatives. A good example f o r  
shoeng these i n  action is the Winnetka Public Schools, Winnetka, 
I l l i no i s .  They have s ta r ted  a credi t  union, a t ropica l  f i s h  
company, an l  other organizations. In these, t h e  pupil6 take 
care of the  organization and administrati0n.l 
Creative 
Paint a mural denoting the a c t i v i t i e s  t h a t  take money from the  
time an allowance is paid u n t i l  the time the next allowance is 
due. The mural should show the child buying i c e  cream, going 
a r h d n g ,  buying candy or balloons, o r  any ac t iv i ty  t h a t  n i l l  
take part of h i s  a l l o m c e .  A profitable mural or cartoon might 
ehor a child deciding how t o  spend his school allowance, whether 
it should be spent on a cafeteria m a 1  o r  several  candy bars and 
i c e  cream. 
2. Plan and preaent a play on "How t o  Earn and Save b n e y  fo r  a 
B i ~ y c l e , ~  The ent i re  c lass  should part ic ipate  in planning this 
play. 
3. Plan a s tore and l e t  each pupil have a chance to bqv and s e l l  
a r t i c l e s .  
b. Have cowi t t ees  make reports on products from t h e  time they are  
taken from t h e  earth or water u n t i l  they a re  in our possession. 
One example muld be to trace a t r e e  from the tine it is planted 
u n t i l  it becomes a product i n  our home, 
5. Make lists of products the pupils think muld need specialized 
craftsmen, those tha t  muld  need only a feu people t o  make, and 
those tha t  a r e  made automatically. Ut the  class  classify these 
products aa to  which r U l  cost more according t o  mrk put in on 
them. 
%. R. Logan, "Adventuring With L i t t l e  C o ~ p o r a t i o n s , ~  The Clear- 
j q  Housqr XXI (ilncember, 1946), 73-81, 
6. Plan a project t o  show corn from the  time it is planted untfl  it 
is harvested and fed o r  u n t i l  it is nade i n t o  a product. The 
class  could use a wooden box f i l l e d  u i t h  d i r t  t o  start some corn 
groeng . 
7. Have a committee plan and present a s ty le  show of school clothing 
t o  show pract icabi l i ty ,  price, arB s ty le  of clothing f o r  elanerrtary 
children. Consult s tores  and catalogues fo r  prices. When chil- 
dren aee prices of a complete wardrobe they rill understand why 
the  family budget mll  not always allow new clothing purchases. 
8. Write t o  John h e r e  %actor Works, Moline, I l l i n o i s  and ask for 
booklets t o  show production pictures of t h e i r  t ractors .  The same 
plant w i l l  send pictures of all of i ts  farm machinery products. 
Children can then plan by seeing how much machinery is needed, 
and what it will cost  the farmer t o  r a i se  food, cotlan, and other 
products. 
Experimentation 
In the elementary school it is d i f f i c u l t  to nake experbents  that 
are  s c i e n t i f i c  because of lack of materials, but it is easy enough to do 
a feu experiments t h a t  wiU show the pupils a great deal. 
1, If there is a cafeter ia  the students can learn from the  teacher 
what -1 give them the  most healthful diet .  An experiment to 
be wed in the classmor i s  to get  two r h i t e  r a t s  and feed one 
r a t  good food and give the other a poor diet .  The grouth of the 
r a t s  will prove the  point of eating a heal thful  variety o f  foods. 
In the forward moving elemen- school it freqnently happens 
t h a t  one group of children entertains another, or a gmnp invites 
t h e  mothers f o r  an afternoon party or even a luncheon prepared 
by the children. !;hen the children decide what is to be served, 
there U f i r s t  r a t e  opportunity f o r  education in choice mking, 
Among the  problem t h a t  rill occur fo r  the  c h - & e n  are: iiow 
much have we t o  spend f o r  thi8 purpose? What can we ge t  sor  
this amount? Are there things r e  can ge t  without cost  tk our- 
selves? What combination of foods rill be the most pleasing 
and wholesome? Shall we prepare the food ourselves? Children 
who have repeatedly met these pmbleaa may be expected t o  becoma 
in te l l igent ly  self-directing in regard b between-real snacks 
f o r  themselves arid others. Here is an opportunity f o r  childmn 
to try out something t h a t  is in t h e i r  m i n d a  mch of the timeeA 
3. The Better Fabrics Testing Bureau, Inc., 101 West 31st St., 
N e w  York, N. Y. and the 1htiona.1 Consumer Retai ler  Council, 
1860 B r o r d w y ,  New York 23, N. Y. w i l l  aach send a parphlet on 
l ~ u e s  E. Mendenhall and He Huap, Connaer Education, pp. 7 b 7 7 .  
'Y Nar Yorka D. Appleton-Century k., l ?  3. 
request for the tes t ing  of fabrics.  There a r e  illustrations in 
the  pamphlet t o  show simple t e s t s  t o  determine how good fabrics  
are, The c lass  could bring pieces of d i f ferent  materials from 
home and make the simple t e s t s  on them. A t e s t  on colorfastness 
could a lso  be made, 
The l a t t e r  concern mentioned a l so  has available pamphlet8 
ent i t led t  What t o  Look For i n  Buying a Shir t ,  Har B-W a 
Raincoat, Hints on Buying Shoes, and Materials i n  Polo S n i r t s ,  
- 
These pamphlets would be helpful i n  the  study of t h i s  particular 
unit. The pupils should note t h e i r  findings- on paper and put 
these findings on the bul let in  board so the r e s t  of the children 
would benefit from the  t e s t s  conducted. 
Group Cooperation 
1, Set up standards f o r  o ra l  reports as mentioned under the headilg 
"Presentation." Have the  children discuss be t t e r  language, stick- 
ing t o  the subjects, ard m a w  the report  interesting, 
2. Have the group read and discuss information on school coopera- 
t ives,  Information can be obtained from the Skokie School, 
Winnetka, I U .  kt the children plan a cooperative and s e t  it 
in to  operation. Show how several people can buy a r t i c l e s  in 
quantity cheaper than one person. 
3. Let the  group present the  play mentioned under the heading 
nCrsative.n 
L, I h t  a group decide what muld be involved in se t t ing  up t h e  
necessary plam f o r  a c redi t  union. 
5.  Hare a group plan the s t y l e  show as mentioned under t im  heading 
nCreative.n 
6 ,  Have a group plan how best t o  show the p u t h  of a t r e e  up t o  the 
t h e  it i~ uaed in a product a s  mentioned under nCreative.n 
7. Appoint a group t o  prepare a lunch-n as discussed ander the  
heading mEqerimentation.A 
8, Have t he  group make pos t e r s  with pictures of foods or  other 
consumer products. The food posters could contain pictures of 
food8 tha t  would constitute good meals and a l so  r e .  t h a t  
would m t  contain a balanced diet .  
Research 
It would be imperative t h a t  f i f t h  and sixth grade stndents f i r d  
~ u t  f o r  thmselvas thoee things tha t  a r e  irportarrt in consumer education, 
1. Write l e t t e r s  t o  or v i s i t  supermarkets, department s tores ,  
hardware stores,  clothing s tores ,  or any firm or industry 
t h a t  muld  help to  answer questions tha t  children wish t o  
ask about consumer education. 
2. 'While most books concerning consumer education would be too 
hard f o r  the  f i f t h  ard s ix th  graders to read, they could use 
as  research books those l i s t e d  i n  Chapter 111. After each 
book i s  read there should be a c lass  discussion. 
38  Contact representatives f o r  business firms and ask them t o  
speak before the class.  The children can mke the necessary 
plans f o r  this .  They should have questions ready t o  ask of 
the person they have t o  speak. 
4. Look up the folloming words and f id out t h e i r  meanings : 
indus t r ia l  s k i l l s  quantity 
assembly representative to le rant  
const i tute  p o f  i t a b l e  par t ic ipant  
5. Look up the  following in encyclopedias and make a report  on 
each one. These reports should point out  the importance of 
each of these topics in the world of consumer education today. 
Each of the  metals should be followed from the time it is 
mined and processed u n t i l  it i s  used in some consumer product. 
consumer education rubber automobiles 
s t e e l  aluminum ore mining 
Observation and Listening 
1. Listen t o  radio reports and commercials t o  hear about consumer 
products. ::early every progrrrm has a commercial about some 
product. On t h i s  commercial the  f ine  points a r e  stressed. Let 
children l i s t  the products they have heard advertised on radio. 
Pick out those things that  a r e  se- p i n t s .  Also, have the 
pupils pick out those commercials t h a t  seem "sillyn a s  fa r  as  
sound sel l -  points a re  concerned. 
2. Assign groups to c u t  out a r t i c l e s  from the newspapers concerning 
consumer products. Let one group cut out a r t i c l e s  and b i l l s  
about food; another group, clothing; and another g-oup, general 
consumer p-oducts . Yind a r t i c l e s  about manufacturing, w, 
proceasiny, plants, and mass ~xoduction. 
3.  Cut out pictures of farm machinery, automobiles, appliances, 
furni ture ,  and houses from magazines. Post these pictures and 
the i r  se l l -  points on the  bul le t in  board. Yick out those 
points t ha t  muld ba mostly responsible for  the  sale of the 
'art icle.  
4. Watch te lev is ion  and wr i te  down the products t h a t  a r e  adver- 
t i sed .  Bring the  l i s t  t o  school and not ice  s e l l i n g  points  
used by the  announcer. Compare these points with those used 
by the  newspapers and magazines. Decide if t h e  s e l l i n g  points  
a r e  r e a l l y  t rue  ones o r  not. 
5.  Show and discuss t he  films l i s t e d  i n  Chapter 111. Ask questions 
about the fi lms.  
Appreciation 
Benjamin Franklin was an advocate of thrift and wise buying. This 
can be seen i n  h i s  axiom, "A penny saved is a penny earned." Have pupils  
look up i n  o ther  books the  names of people, such a s  Samuel Gompers, t h a t  
have contributed through safings t o  the wise buying of consurcers. 
The children w i l l  b e t t e r  understand and have an appreciation of 
consumer education by bringing it close t o  them. T,?is can be done in t h e  
following ways : 
1. Set  up a s t o r e  and a c red i t  union. With play money, t h e  chi ldren 
will readily see how it i s  t h e i r  parents do not always have a l l  
of t h e  money they want and need. S t r e s s  tha t  what they bv lrill 
have t o  do them and they w i l l  g e t  no m r e  mney u n t i l  next .mnth. 
2. Se t  up a "chainn fo r  praducts t o  follow. Start with the  person 
who r s i s e s  the  raw products. Ee must s e l l  to a manufacturer who 
i n  tu rn  s e l l s  t o  a d i s t r i bu t c r .  Tzis person then s e l l s  his mer- 
chandise t o  a s t o r e  where the consumer bqys it. Yith chi ldren 
in c lass  t o  represent each  of these  groups, it w i l l  be  seen t h a t  
there  i s  %re t o  putt ing a prfce 3n en a r t i c l e  than Just g u e s s k g  
a t  it. 
3. Read the books l i s t e d  i n  Cha2ter 111. a iscuss  them. 
& Plan a v i s i t  to  an assembly l i n e  plant so  chi ldren w i l l  understand 
f u l l y  how many people w ~ r k  and must be paid. so  t h a t  they will be 
able  to obtain t h a t  consumer product. Let children f i g u r e  the 
averace s a l a ry  one man would g e t  ar~d then multipur i t  57 the  nm3er 
of men. They should then see wh~v consumer p r x u c t s  somethes  cos t  
a g rea t  deal, 
Organizing and Evaluating 
1. ?"Aka an ou t l ine  f o r  an o r a l  report  a s  l i s t e d  under "Presentationan 
2. Evaluate your outline from standards s e t  up by the  group. 
3. Have the group evaluate each ora l  report given by the class, 
4. Discuss the group projects as l i s t e d  under t h e  heading "Group 
Coopera t i~n .~~  What was good about the projects? What can be 
done be t te r  next time? 
5. Lis t  products t h a t  would be considered necessit ies and those 
t h a t  would be considered luxuries. Show pupils how money can be 
saved by not buying luxuries. Discuss the  insurance way of saving 
money . 
6, Have boys bring footbal ls  t o  school. Rtt the footbal ls  alongside 
each other with the  price tag on each ball, Let children examine 
the  ba l l s  and come to the i r  own conclusions about whether a ball 
is too cheaply made, too high priced, or  any other observations 
they can make. 
7, Have pupils discuss safety rules  a s  l i s t e d  under " In i t ia tory  
Activities f o r  Health and Safetyn in Chapter 111. 
Integration With Other Curriculum Areas 
Most schools a re  not nor s e t  up to include consumer education in 
t h e i r  curriculum. For t h a t  reason, each subject now being taught lrill have 
to include and integrate with consumer education. Prejudice of cer tain 
a r t i c l e s  should ba kept from the diacussions, and children should be taught 
to distinguish and judge a r t i c l e s  fo r  themselves. 
1. Arithmetic: 
a. Lis t  prices of a r t i c l e s  purchased during the  past week, 
Total the prices. 
b e  Find out the cost  of s t r e e t  l i gh t s  and see how mch it 
coats the c i t y  every time someone breaks a l ight .  
c. Total your entertainment costs. 
d. Total grocery b i l l s  fo r  a month. 
2. Health: 
a. Plan a d i e t  of healthful foods, 
b. Plan for  purchasing and maintaining of a simple but 
effective medicine chest for  home use. 
3. Sciences 
a. Lis t  sanitation measures concerning growing, p ~ o c e s a i n ~ ,  and 
serving food. 
b. F i n d  from a furnace company the  correct way t o  f i r e  a furnace 
f o r  maximum performance. 
4. Spell ing:  
Pick out  words such as management, business, standards, and 
others  from the u n i t  and l ea rn  t o  s p e l l  them cor rec t ly ,  
5.  Writing: 
a. S t ress  importance of wri t ing numbers correct ly .  liumbers t h a t  
a r e  p la in  and well wri t t en  add t o  e f f i c iency  i n  b i l l s ,  pr ices ,  
and l i s t i n g s  of numbers. 
b. Check a l l  wr i t t en  repor ts  f o r  good writ ing.  
6. Language: 
a. Check a l l  o r a l  and wr i t t en  repor t s  f o r  grammar, 
b, iu'ote punctuation i n  wr i t t en  work. 
7. Art: 
a. Flan posters and drawings on conservation, health,  and fgods. 
Display these  on t h e  b u l l e t i n  boards, 
b, Let each chi ld  do h i s  own work on a s i ng l e  piece  of  paper o r  
l e t  a group plan an e n t i r e  mural. 
As a course of study, consumer education has advantages and dis-  
advantages. The disadvantages of a core curriculum a r e  t ha t  it crea tes  
a piecemeal presenta t ion of a few top ics  wedged between o ther  soc ia l ,  
vocational, o r  cu l t u r a l  problems; t he  teachers may not be p r t i c u l a r l p  
i n t e r e s t ed  i n  consumer education; and it is d i f f i c u l t  to see  and to t e s t  
f o r  tangible  r e s u l t s  required. 
c u m  MATING 
1. Present displays t o  other room concerning foods and clothing, 
Show graphs t o  other rooms tha t  w i l l  help those children see the 
value of making wise choices i n  bDying proper food and clothing, 
2, Have an exhibit  i n  a s tore  nindow showing hor forests  can be 
protected and conserved. Have posters t o  tell about putting out 
camp f i r e s ,  m a b g  sure matches a r e  out, and crushing cigarettes.  
3. Have the  parents i n  t o  l i s t e n  t o  discussions by the  children on 
d i f ferent  phases of consumer education. Let t h e  garerrts ask 
questions fo r  the  children to answer. I f  the children cannot 
answer the questions, it would be wise for  tnem to note the  
questions f o r  fur ther  study. Then the answers could be given t o  
the class  and parents a t  a later date. This anit could lead to 
the fur ther  study of items of more importance,such as 
houses, cars, and a~pliancea, that  the pupils n i l l  purchase in 
l a t e r  life. 
k ,  Pave a f i n a l  display day of all charts, p e t e r s ,  and m u r a l s  the 
children have done through the  year. kt children be guides to 
other ckildren and the i r  parents. 
5. Have children col lec t  old toys to be given at Christmas time to 
needy children. 
EVALUATION 
A. Use dic t ionar ies ,  encyclopedias, and other  reading materials  t o  
f ind out  how people of other areas dress, what food they eat ,  
t h e  kind of houses they l i v e  in ,  and the  type of entertainment 
they enjoy. Put t h i s  information on su i t ab l e  t u l l e t i n  board 
space f o r  t h e  use of o ther  children in other  classes.  Show 
c lass  how consumer education a f f ec t s  them now and l a t e r .  
B. Find these  words i n  t h e  dict ionary,  and use them in sentences 
much the  same as  t h e  words have been used in previous reading 
material :  consumer, luxury, cooperative, se lect ion,  quality. 
1. Answer each of the  following questions i n  one word: 
a. ??hat statement on a cotton garment assures you t ha t  it 
will not shrink excessively? 
b, :That approval on tooth  paste assures you t h a t  it has been 
accepted by a r e l i ab l e  organization? 
Show why o r  how each of the  following statements i s  t r u e  o r  
f a l s e  : 
a. If we help others they w i l l  he lp  us and our l i v e s  w i l l  be 
more pleasant. 
b. The only thing t o  consider i n  buying an a r t i c l e  i s  the  
price. 
c. .Known brands and labe l s  always mean t h a t  the  merchandise 
is bet ter .  
d.  A l l  s t o r e s  a r e  t ry ing  t o  cheat you when you make a purchase. 
3. List things to consider when a bop is going to buy a b i y c l e ,  
4. List ways a f i f t h  or s i x t h  grade pupi l  w i l l  be ab le  t o  make 
h i s  allowance do the  most f o r  him. 
5. Answer each of t h e  following in  a few sentences: 
a.  hhat a r e  "bargain da,vsn a t  s to res?  
b. i;hy is it necessary f o r  merchants t o  charge mre f o r  
merchandise than they pay f o r  i t ?  
c. .,hy w3uld you ra ther  trade w i th  a s t o r e  t ha t  ~ o u  know 
has been i n  business a long time than a new s to re?  Or 
would you ra ther  t rade  a t  a new store? 
d m  ;l%y is  it not good t o  buy a l o t  of th ings  and charge them a l l ?  
C, Observations of t he  chi ld  to be made by the teacher: 
1, Does he find things out  f o r  himself? 
2. Does he have t o  be t o ld  what t o  do and when to do i t ?  
3. Does he give a good o r a l  report? (How t o  earn money f o r  a 
bicycle.  ) 
b.  Did he l i s t e n  to the  o r a l  repor ts  of t he  other  c lass  members? 
5. Is h i s  wr i t t en  report  and other wr i t t en  work done legibly?  
D. The teacher should note behavior of each child: 
1. Does he share  mater ia ls  and ideas? 
2. Does he help others and seem apprecia t ive  when they help him? 
3. Does he accept suggestions from others  and help the group by 
s t i ck ing  to the  plan before them? 
4, I n  such a project  as "An in t h i s  chapter, does he wark wel l  
with t h e  group even if people he doesn't  care  f o r  have made 
suggestions t ha t  will help t he  group? 
E. The teacher should have each ch i l d  read t h e  following and 
evaluate himself : 
1. I do not nhogll the  conversation. 
2. I respect  the  ideas and opinions of others.  
3. I l i k e  working with a group. 
4. I asprec ia te  it when someone helps me. 
5. I l i k e  t o  be able t o  contribute somethhg t h a t  w i l l  help 
others  t o  be consumers. 
F. After p r e ~ r a   u n i t  have the  c lass  d i s cus s  it and evaluate it, 
1. Could we im~rove  the  unit on consumer education? 
2. m a t  were the  bes t  ideas in t h e  un i t ?  
3. What could have been l e f t  out? 
4. What needs more a t t en t i on  and more work? 
G. To make ce r t a in  t h a t  every desired outcome is accompanied by an 
a c t i v i t y  and an evaluative instrument, this Resource Cnit is 
accompanied by a char t  which is a t3qm of "provingn s t e?  in t i e  
problem planning. This par t i cu la r  device seems esApeciallp neces- 
s a r y  t o  insure  t ha t  f o r  every outcome which the  teacher has 
indicated as  des i rab le  i n  her  pre-planning f o r  the  ,moblem solu- 
t i o n  there  must be a t  l e a s t  one a c t i v i t y  through which t he  ch i ld  
can develop t h e  s p e c i f i c  understanding, a t t i t ude ,  or  skill i n  
question. 
Desired Outcornea Developuental Activity Evaluation 
Understandings r 
1. Choices m u s t  be made Creative ( l ) ,  Experimentation (2), B 
i n  the  purchase of Appreciation ( 1  ) , Integration (1) 
a r t ic les .  
2, All a r t i c l e s  have a 
d i f fe rent  price and 
quality. 
3. Money is  not always 
p lent i fu l  but wise 
use of it w i l l  pay 
dividends. 
4. Cafeteria food se- 
lect ion includes 
health and body 
building as well  a s  
price. 
5. Children in ele- 
mentary schools w i l l  
use consumer educa- 
t i o n  all t h e i r  lives. 
6. -1s and brands 
a r e  hportant in 
-. 
7. The gorerment and 
salespeople a re  
alwa-vs ready to 
help make rise se- 
lections.  
i~tt i tudes :
1. Ideaa and opinions 
of others a r e  t o  be 
considered valuable, 
2. Cooperation is 
necesaarp f o r  doing 
succeaaful group work. 
3. We ahauld iaprore the 
standard of living 
throughout t h e  world. 
hperimentation (3), Research ( l ) ,  





Group Cooperation (4) 
Experimentation (1) , (2 ) 
Presentation (3 ) 
Research (4) 
Integration (2) 








I n t e L ~ a t i o n  (1 ) 
Creative (3) 
Group Cooperation (1) 
Research (51, (61, 
Organizing (2) 
(1) 
Group Cooperation (2), (3) 
Wanic ing  (1) 
Ekperimentation (1) 
Group Cooperation (4) 
Research ( b ) ,  Appreciation (1) 
Organieing (2) 
Integration (l), (2), (3) 
35 
Desired Outcomes Developental Activity Evaluation 
4. We should make r i s e  Drill (k), Creative (3), (S), B 
selections as  young Ekperimentation (3 ) , Research ( I ) ,  
people t o  make our Observation (1) , Orgamzing (3 ) , 
l a t e r  l i f e  easier. Integration (2) 
5, We should be friendly Presentation (1) B 
and helpful t o  a l l  Ekperimentation (2) 
people. 
Skills : 
1. Use dictionary and D r i l l  (6), Research (b), A 
reference works. Integration (5) B 
2. Gives a concise, DrU ( 5 ) ,  Group Cooperation ( l ) ,  A 
c lear  report. Organizing (1) , Integration (5) 
3. Mnds amwers to  Experimentation (3 ) B 
questions. Group Cooperation (2)  C 
Research (4), (6), Integration (5) 
4. Reads independently D r i l l  (21, (3) B 
t o  ge t  information. Presentation (1) C 
Integration (3),  (4) G 
5. Learns t o  write and Oreative (3 ) , Experimerrtation (4) , B 
express i n  writing. Research (l), ( 5 )  
Integration (5) 
6. Shares ideas with Croup Cooperation (4) E 
others. Research (2), (3) D 
7, Finishes the work Research (3), Appreciation (1) D 
started. 
8. barns ta Listen Observation (11, (2), (31, (k), (5) E 
ard obserre. Appreciation (3), ( b )  
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